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May 9, 26403

Country of Origin Labeling Program
Agriculiural Marketing Service, USDA
Stop 0249 room 2092-S

1400 Independence Avenue, SW
Washington, DC 20250-0249

To Whom it May Concern:

Conceming the country of origin labeling program, first and foremost, use some common
sense and stick to the intent of the law. Close any loop holes. For example enhancing a
commodity with water, flavoring, salt or seasonings or cooking, curing or roasting or
restructuring should not exclude a commaodity from label requirements.

USDA can require all imported livestock to have a permanent mark or brand indicating
country of ongin. Anything not marked this way can be considcred bom and raised in
the [JSA. No extra recording would be required by US producers.

It secems like packers and retailers are trying to make a mountain out of a mole hill by
trying to impose more regulations on producers and everyone elsc down the chain of
sales. [fthe sale document to the retailer says USA that is all the packer or retailer needs
to be concerned with. 1t would seem also that the scare tactics of outrageous costs to
implement the program has more to do with packer bottom line than producer
icunvoniciaee and expense.  Blending cheap imports with 1ISA grown commeodities
werdd he abeled as sch, piving the consumer the choice.

There needs to be a transition timme when all livestock can be cieared for sale without
affecting price.

Again, minimize the rules. If the commodity has been out of the USA at any stage, it is
to be labeled as such.

Thanks for your consideration.
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Donna Steffen
89329 HWY 121
Crofion, NL 68730

Livestock Producer
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